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HARING A THOUGHT-PROVOKING MESSAGE:
ROHIT GOVARDHANAM AN AD FILM SENSATION A

Govardhanam Films aims to attract talent across United States with a vision 
and ability to help tell great stories with a positive message that will inspire 
and encourage audiences to persevere and overcome challenges in pursuit 
of their dreams. The company is already set to begin production on the 
short film, Hunger which tells the story of two opposite personalities and 
their perspective towards food resources.

“There is so much poverty in the world right now; not only in under-
developed and developing countries, but also in developed countries like 
USA,”   he says,   “I’d love to make films that show how several things are 
common across countries and yet how we are perceived differently.”   
He believes this a strong message portrayed through the medium of hard-
hitting films is the need of the hour, if any positive change is to be expected.
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Growing up in Hyderabad, India. Rohit has always had a fascination for films and engineering. 
Thanks to his competitive nature and drive to succeed, Rohit ultimately earned a degree in 
computer science and worked for several tech giants, Dell, Tech Mahindra & Unisys (a Microsoft 
Client) in India before pursuing his desire of earning a degree in filmmaking from UCLA located in 
Los Angeles, the entertainment capital of United States This has polished his already talented 
direction and film production skills and gives him an edge over his peers, which will ultimately 
llead him to achieve making it big in Hollywood, while professing change in the way films are 
portrayed globally.

Rohit Govardhanam is a distinguished upcoming filmmaker and will be most promising of the next 
decade. He started his journey as a Producer/Director making short films in India, moved to Los 
Angeles to pursue education in film making. He has produced and directed several message-
oriented short movies, commercial advertisements and television plays. He is now in the process 
of launching his own company, Govardhanam Films. In a short period of time, he has been able to 
not only showcase his filmmaking skills to a vast amount of people, but has also had the opportunity 
oof being nominated for several awards across the globe. In addition to that he has also been able 
to mix with some of the top people in the industry such as Milo Gibson, Akon, Snoop Dogg. Some of 
them are also in the brink of superstardom like him. Now it’s time to know what the man who 
weaves his message into movies has to say about his creations.

Weaving the Message into movies - Rohit Govardhanam
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What is the motivation behind your journey of becoming a filmmaker?

Who is your inspiration?

How do you juggle between direction and production?

Tell me about the message-oriented movies you made?

Tell us a little bit about your company Govardhanam Films?

“I believe that movies could be used to deliver messages if crafted grippingly. That is my biggest 
motivation. Because we live in a digital era where everyone is hooked to their cell phones and 
Youtube videos and Instagram to say the least, it is easier to deliver the message through short 
films. Regardless of the industry – whether a real estate firm, apparel firm or law firm – they all 
need content every day to inbound traffic to their website and attract future clientale. I want to be 
their go-to filmmaker and producer who can accomplish their advertising goals with my creativity,.”

“My dad is my inspiration. He is a well-known poet in my mother-tongue Telugu. Through his 
poems, he manages to smoothly send across a hard-hitting message. Reading his poems 
have greatly inspired me. At the same time, my love for cinema dates back from my childhood -

days when I used to watch one movie a week and sometimes two. This has inspired and built in 
me a desire to juxtapose both – cinema and change, to create a cinema for change! I want to 
creategripping cinema which portrays social and global issues with something to ponder on. 
After coming to the United States, I hustled hard. Looking into mirror every morning, I tell only 
one thing to myself: success is today and right now, it makes me strong to take decisions in 
difficult situations. You don’t want to learn or depend on others’ failure or success stories. 
YYou just need to learn from your own mistakes. Learn from it and try to outdo yourself.”

“Production is like operations, while direction is creation. In production, you want to make things 
happen, you want to coordinate every aspect of film and every person working. It is hard work: 
identifying people, calling them, scheduling the filmmaking. I like it because of the sweat involved 
there and in return you can make contacts and learn from other people and most importantly 
while paying attention to details. Directing is my passion and I write my stories. I am a deep thinker 
and I want to give a deep message via my movies. So, I write my stories and do my hard work 
upupfront”. I create a checklist when it comes to production and that makes my life easier.

I made quite a few message-oriented short movies. One movie is “Vote”, which I made when I was 
in India. I am releasing it again as it is elections time in India. This movie tells you the significance 
of voting and tells the story of a boy who is moved by social ailments and learns from his 
grandfather about the significance of voting. Anothermovie is about hunger and homelessness. 
How different is the perspective towards food we eat between someone who is homeless and 
someone who has it in abundance. I like to weave social and global issues as messages into my 
mmovies.

“ Govardhanam Films wants to portray hard-hitting messages to viewers through their movies.

One of the reasons for starting the company was to establish as a team and grow together. 
Because as an individual you can’t be successful for a long time. Govardhanam Films will not only 
make short movies, but will make social media or television commercials, television shows and in 
future, feature films as well. Ideas excite us. Possibilities excite us. The future excites us. We make 
things. And collaborate with others to make things. We collaborate with clients, agencies, media 
companies, startups, charities and anyone else who has a story to tell or an idea to sell.”
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